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The primary brand took a CSR 
-

reach it across digital plat-
forms. The following was the 
content approach,

Posts
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Our approach was divided into 2 major categories:

Whatsapp Users
Facebook Group
Facebook Likes

:
:
:
:

100 Days
10,000+ Organic Whatsapp Users. 
1000+ FB Group Members. 
500 Organic Likes.

Content Strategy: To perform an intensive research on various topics with regards to Dairy 
farming, Agriculture/Farming Sector on daily basis and get approval to write content in the 

also made which were excluded from this. 

by us actually benefited the Indian farmer in true sense. This means the points added were 
incorporated through extensive research, referring many sources and adding our own useful 
insights as well. 

Once the content was ready it was shared for approval and once it was approved the           

slow and we had enough quality content to post.

 The content was posted across Facebook Page,              

Apart from just this we had to address the people on whatsapp group & Facebook in terms 

matches the same. 

Achievements:

We Created Over 100 Groups
To Connect Over 10,000+ Farmers

We made Dairy Captains for every
Whatsapp Group & encouraged them
to take a lead by solving the Farmers queries

 Created India's largest
Dairy Farmer Digital Community

Demographics

UP Bihar Kanpur


