Summary

The primary brand took a CSR
Initiative with an aim to con-
tent as mentioned below & to
reach it across digital plat-
forms. The following was the
content approach,

1. Informative Blog Articles
with creative

2. Informative Info graphics/
Posts

3. Informative video creation,
Video creation - Dairy
Captain

Challenging Objective:

The entire goal of the campaign was to spread knowledge/ relevant information which
could reach Indian dairy farmers through the medium of Facebook & Whatsapp marketing
mainly through organic and paid marketing.

Result-oriented Solution:

Our approach was divided into 2 major categories:

1. Content Strategy - Push Marketing
2. FB & Whatsapp Marketing - Pull Marketing

Content Strategy: To perform an intensive research on various topics with regards to Dairy
farming, Agriculture/Farming Sector on daily basis and get approval to write content in the
form of long informative blog articles with creative & video creation. The festive posts we
also made which were excluded from this.

Once the topics were approved the journey of content creation was started the content has
information which was generic and also an attempt was made that the information shared
by us actually benefited the Indian farmer in true sense. This means the points added were
incorporated through extensive research, referring many sources and adding our own useful
insights as well.

Once the content was ready it was shared for approval and once it was approved the
creation of video and creative for the respective content (blog article) was started.

We made sure that we had enough content throughout so that the entire process was not
slow and we had enough quality content to post.

Facebook & Whatsapp Marketing: The content was posted across Facebook Page,
Facebook groups & Whatsapp Groups respectively.

To gain the initial boost we had run a small Paid ad campaign followed by that did a lot of
organic marketing across to gain the numbers in terms of whatapp group member’s
acquisition/ gaining new fb group members and likes.

Apart from just this we had to address the people on whatsapp group & Facebook in terms
of their issues/ queries and redirect them to the blog content or video link if their question
matches the same.

It was an overall interactive and engaging activity we got to learn and share a lot of
knowledge/ information at the same time. It was an overall fun activity.

Industry

Dairy Farming

Achievements:

Campaign Duration 100 Days

Whatsapp Users 10,000+ Organic Whatsapp Users.
Facebook Group 1000+ FB Group Members.
Facebook Likes 500 Organic Likes.

Targeted Location

Paid Media Analytics

Bl uP [ Bihar I Kanpur

We Created Over 100 Groups
To Connect Over 10,000+ Farmers

11:59 wil FE) 1:59 wll FE 11:58 all FEk

< 288 , { 287 . 288

o yeutulie som 5 “W .2“19

+91 BOB1G 49579's secunty code changed. Tap

Dairy Gyan
https:/fwwwyoutube com/watch?

v=AcTBtEL rBkit=33s for more infio.
. 3 Jul 2019 27 UNREAD MESSAGES
#81M5005 oS e +9187693 67720
+91 E7693 67720 7 B aTE 3T w5 Teer
I YouTube Dairy Gvan fog g difE ga i ST TegTE aaf g
Aoy, B e i vk | FETAT T R S Y A T T wd
BT wER Mﬁ-mwlﬁ-iﬂm i ar 1A £ AT -**Brucellosts [fFeTRm - @ BHTRT YE e S AW A e
ATl Fany,
wiaroutube com J:_ﬁ}'.rs = i wwtfn aedt e Afidm n b m:ﬁfﬁ?m#ﬁﬂ e e v
At T T & A e e A W 3
o T YT i .
3w g mmmt e T, Ear https:/fwww facebook.com/groups/ o P fig e fofe g o
I TRRR ! ! 2197579822683277 [permalink/ +81B7693 67720
348011952761212/
T T A 4T A0S O W i oft 3 wrnd 5 Jul 2019
o difEa ¥ o ot He e vt e Dairy Gyan left
T ure, w1 Fifet F1 e goot/- T AR
_mmmmmwﬂmg_ +ﬂ'1 3?693 E‘???D
faem @i & ik v @ ey G R =
Dwairy Gyan shared & post e o n'I'DlJTIJhE!
s facobach goen )
difEa) wreaw #¢ - 7080803441, difzg BT Ry Gt oo . T ) ) e e A - 7 o A | Dalry
SR S N DairyGyanindia/posts/ bl

@, 1037282819814548 @

https://wwwyoutube com/watch? ©

https:/fwwwyoutube.com/watch?
Attis:/fw vy Vwalch? w=CGFlalghbHA

=iy Bk 7 TnSw

+01 94547 44193 left
You can't send messages 1o this group because you're You oan't
no I:.lnqur a pd rticipant

You can't send messages o this group because you're
no lenger & participant

send messages to this group because you're
na longer 8 participant.

We made Dairy Captains for every
Whatsapp Group & encouraged them

to take a lead by solving the Farmers queries
with our informative videos & content.
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Demographics




