
Summary

Industry
Interior Designer Industry

The nature of business was 
quite demanding as every-
body wants their home to 
look classy and this makes the 

-

crowd by reaching out to the 
people via different social 

online presence. 

Our immediate approach towards them was to give a BIG boost to the overall social media 

through which we acquired enough genuine leads with a conversion rate of around 20% 

120% Conversion Rate.

One-click access to the progress reports.

Video Campaign Insights

Mumbai Navi Mumbai Thane

Demographics

Acquired Leads

Approx. 49% growth in the leads in since when the campaign started
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50.15% (4,255) 49.52% (4,201)

Age and Gender

Results Reach

Video Views
4 Campaigns

5,436 30,424
ThruPlays

Post Engagement
3 Campaigns

5,411 12,652
Post Engagements

Traffic
3 Campaigns

5,411 9,798
Like Clicks

11 Campaigns
426 49.5% 188,454
On-Facebook Leads

13.4%

Reach

238,244

238,244 Reach Frequency1.89

41.91%

Impressions

450,430 77.90%

3-Second Video Plays

39,733 10.85%
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MarkinGo

With An Arpu Of $8200, We Helped Our Client Design


